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About American Teleservices Association 
The American Teleservices Association (ATA) is the only non-profit trade organization dedicated 
exclusively to the advancement of companies that utilize contact centers as an integral channel of 
operations. ATA members include companies with inbound or outbound contact centers, users of 
Teleservices, trainers, consultants, and equipment suppliers who initiate, facilitate, and generate 
telephone, Internet, and e-mail sales, service, and support. ATA provides leadership in the professional 
and ethical use of the telephone for conducting business and is committed to serving the needs of its 
members, recommending the highest standards of quality for the channel and protecting the rights of 
consumers. Members benefit from the ATA’s strong advocacy at the national and state level; advanced 
and timely educational opportunities and business-building events; advocacy and support in the public 
realm; and rich and trusted resources for Teleservices professionals.  
 
About DialAmerica 
DialAmerica, one of the nation’s largest teleservices companies, is recognized for its expertise in 
providing comprehensive, cost-effective customer acquisition and care solutions for consumer and 
business-to-business marketers. Serving the marketing and fundraising communities for 50 years, 
DialAmerica has a diverse portfolio of clients in multiple industry sectors, including financial services, 
communications, healthcare, pharmaceutical, technology, travel and leisure, consumer products, energy 
and others. For more information, please visit www.dialamerica.com. 
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Relevant sites:  
www.ataconnect.org 
www.ata2009convention.org 
www.dialamerica.com 
 
Media Contacts: 
ATA 
Kim Brandt 
Director, Marketing and Member Acquisition 
(317) 816-9336 
kim@ataconnect.org 
 
CooperKatz for DialAmerica  
Camille Priselac 
917-595-3042 
cpriselac@cooperkatz.com 
 
 


